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MICHIGAN

hronicle

The Michigan Chronicle is a multimedia news, information and events company. We are
the #1 source for news, information, and culturally relevant content in Michigan. Every
day we distribute news and information not regularly covered by the mainstream
media to our loyal audience through multiple platforms. It is our passion to be the
voice of the Black community.

Michigan Chronicle




We Allraclt
Eyeballs

Leaders and readers in metropolitan Detroit look to the Michigan Chronicle to
stay informed about issues that impact their lives. As the voice of the
community for 87 years, we are proud of the access, connections and
relationships we have with the community at all socio-economic levels. We
stay abreast of the pulse of the neighborhoods. Our readers trust that The
Michigan Chronicle will portray the good and bad news in a fair and balanced

Manner.
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()ur Audlence

T HE GAN CHRONICLE

2% 48% mnu

Ages: 35 - 56 = 32%
Female Male Ages: 57+ =37%

Over the years, the Michigan Chronicle has built a robust online presence. It
engages the younger demographic while maintaining the integrity and appeal
of our print audience.

-
&
©
=
&
H
_—
)
-
&~
o)
©
_—
)
©
>



Our
Audience

We maintain eennections with
both blue=collarmvorkers and high
earning professionals.

28.6"

carn $62k+
annually

50"

own their own
homes

36.2" 80"

carn $41.700+ African
annually American

1/3

College Professional/ Office
Educated Managerial Support

18.7° 19"
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Produclts & Services

PRINT CUSTOM PUBLICATIONS DIGITAL
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Producls & Services

SPECIAL EVENTS

Michigan Chronicle

ML, BricaKES s
iemof Excellone S@QLITICS

RESENTED BY {a PNCBANK

Michigan Chronicle

WesMEN# EXCELLENCE

Michigan Chronicle

s
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MARKETING SERVICES

=

PITCHBLACK

Helping clients connect with Black people through a
mix of brand communication & outreach initiatives.

LEAD
GENERATION &
SWEEPSTAKES

Engage And Grow Your Audience
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Reach the heart and soul of DETROIT

PRINT:Newspaper

Advertise in our newspaper and reach those who are the
heartbeat and soul of Detroit. We cover issues that matter to
Detroiters, keeping them abreast of the news and
iInformation. Our loyal readers purchase The Michigan
Chronicle at one of 350-plus outlets located throughout the
metro area. The Michigan Chronicle can also be received via
door-to-door delivery or by subscription.
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Reach the heart and soul of DETROIT

PRINT: Sponsored Content

A3 | Oct 26-Nov. 1, 2022 ROOtS ® michiganchronicle com
jganchronicle.com

S ® ,
- - \ DTE Energy empow Ring the Community
- L. | | | DTE Energy’s - T T
}\Jng_ﬂQerJQQP‘SJ Month of Caring

While DTE prctices commurity support every day,
itz snnual Morthof Caring bring s ogether emgioyses

ry 1622, 2022
"

A3\ Februa

2053 the compsny 0 voluntesr ard give back in k-
cal communtiez, exprcling the company's rexch for
thom they v
Here's & highievel lock at DIE's impact across
Michigan during this yssr's Morthe Caring
. W16] 83 hours volunteered
W1 034 tenm members volurtesred
thoughout Augus
253 ceganizations supported acro s 97 cities
L 3 DIES team waas specally active in Detroit with  vark
etycforganizations:
Volunteersof America - Detrolt VeteransHousing

Vilurteers of Amenica Michigan, a SO1()(3) ron-

profitagency, specializes in pronding critical servces,

shoter ard foodd for veterans, afforiable howsing for

aging seniors, ard supportive services for arugaing
Bmites,

Detrot, DTE's VETS Employes Rewurce Group

East Side = Mo ‘ S
Detroiters in W Detroit Tree Euity Partnership
their homes {78 87" | aims to go from blight to beauty

Joad literacy kits with

eagues & they |

muich when -
plies anout. Fok Iv started with 3 hole, Nearby, = youg

tree was waiting to take Dot in ts new A 3 =
o0 across from St fohn

- plartes ¢ inthe ground ona wam Sl day.
Arcire Mason, DTE slectrical maintenancs joumey: Far from a typial brdsaging prope,
- mian =ys, “the vetemns were very thankful for 3l the | this tree is amorg the firs of thousands
3 voluntesrs time, service and dedication.” ‘oa planted acmss tageted areas of Detroi
Islandview resident Daisy } Theminority Fraedom Community Fund g bl i
stands in front of her homs L The Minonty Fresdom Communtty Fund 18 ron- Qrow the tree caropy ard add 300 wkan
X dents — il profitorgeniztion dedcatect o mprvingthelivezof | foredtry obs 1o the local economy that wes
: tro‘t stu goacal W By David Sands — Early in the pondemic, MACC Davel- Afiican Americon in the .S fworgh economic & | bemalyleunchied on Ot )
bel’\eflt € earn 3 variey of sl nddn ’ opment put together a program called port, il progrms,and holistc welness. The padnerdip brings OTE together
e commipent  SuKlents B ayfacklbon;xcomaiiy o 48214 CARE aimed at connecting neigh- with Amercan Forests, the Ciy of Detroit,
8 social Impact ANOYOUT e yyeh Comeniolt I companr ST e “The Everytig K, Torcand sregiervho i bors and providing a variety of resourc the Greering of Detat, the Erb fourdtion
d s 300 TTE i e e communket LS8 Tl dom  Comeria SR (g ¢ Grow” bY B Detroit loanchview neighbor &5 — including emergency home repair ard other pariners with the ambiou: goal %
Comesica's Paticia M flo partners o e Up wah the U WY S0 booics 10 gy Book: Eary W B e n the s S0, Iod, fouind sometihing ue grantsof up to $500 — to residentsin the ) -
oot outreach, Pictwpn and € B0 £ e Bemerary SCY " e ey co promoxe franchl amPo pected when she ran a itke check on her 48214 Zip Code. Edythe Ford, MACC forthecty'sredents. 'sa winfordfofus™ iy 152 awesor
Lions and Unged Way cuderes 2 MarY VCCEEEL G own Huddle oue uav e house. Someo ed ment's Director of Comawink- othe The DTEP i arting 8 3 fiveyesr fibot
> for the 2022 Un J/ 100 Comerica o s e d by vohunkesrC home, the three ty Engagement, sees the home stabil s have shiurk. Trees have many bensfits  with n event on Oct, 11, plarting began  but plans to cortinue beyond the inal
i year's IO e entire m"g::: e United ¥ gy residence on Fiek e zation program as a related attempt to = sociel, eccaomic ard environmentsl ~and  in lste September, with 200 trees phnted 75,000 tree gosl, growing the ciy's tree
e were wolved U T Ly e B Liors regered fived for more than 50 years. Confides Ssit comimmity SMuarKithe rea. Chaimanand CEQ Jerry Notcia immerd tely  bsfore the event sven bagan The tress s canopy ard imvestment nto cleaer fuure
\We are provd of b our collea: g arty on Janar 3 *km;d that her home has been tully paid for, “We're partnering and trying to put recognaed the irgonanceof keinging trees  ouced fom s nurssry based in Detrot  for everyone.
3 up to punticgate ¥4 B 0% g o that not oblY ¥ e the Jackson suspects the lien may be part of all the resources that we have available 1o targeted arsssthet reed them most, and sre pbnted ard moirtained by Detroit (ool oo evempify o pUO®
R ors Ao FOr et gl sappbis U 559 some kind of 10 help our neighbors,” she says. “[We “OTE & prod o hve b e (2SS U by TR o s ith s
fl,d really mobsazing 97 o McCa "I think it's fraud, because It doesn't hope it will help] clean up blight in our Duing Month of Caring, DTE smployees hosted | deveioping the Detrod Tree Equity Partner. <23 the beretts of the progmm mach 1 oo i, “Panting frees inarmas where
ol even” S P PECEL have the right social security number. neighborhoods and encourage people the nonprofl crganeaton t ts hesdausrters i De- | shipas3 way 1 prinerwithour community *=°09 % o our
Ve President of o0 '.,L And the middle initial is [wrongl. It's nattomave, while also retaining genera: troit for 3 shill-bazed olunteer o2 o purpos.... The ides of beautifying Detrat
volunteer progam MAWETL o amportance 3 e e tional wealth for African Americans.” s, “Forme, it 20! a5 well a5 the erefits of
\:: anderstand and valus 'm“":j:" tion canwe Dai syp(ksnu_,? A we have two different in my e, sid Alex Rosario phnting ~ the cooling
e e e coly e o wo B middle initials. Committing to neighborhoods < 3¢ qualfy — it helps neigh-  of Detrod, ¢ et
ol wake a dference g D AN e e g ferent wars © Jackson discovered this while partic Ten East Side residents have been - horing kroweckge taend insahts specifc 1o the or. | borhoods say cooler in the surmer and ing troesforthe DTEP, @i, “sanopgortu.  ofof inspiationand extemart forustoro-
i this years Maren LOEE KORER 0 g we ward ¢ ipating in a home stabilization program volved inthe pilot phase of the home sta- ganzation's reeds. wamer i the wirker, ity © grow ally
o1 Sarvice, numerous COVIEEEL o\ wah git see TEAM focused on East Siders blization program, three in East Village, Grow Detrolt Young Talent
‘e they volur e P o that wl help e — remalne thel nv:q,h‘bmlxzods Stillin its one in North Village and six in Island Inperinesship with Commundie in SchooleMichi §
e provided bY v pilot phase, it's a collaboration between jew. Of these participants, six have had ¢ aclczen tuerts from Grow Detroi hist fi | t
L3 st o o s o, St e T ng history for a cleaner tomorrow
[ MACC Development and Wayne Metro - DIE volurieers 10 help simubte the process for fur %
Community Action Agency. the realities ma Frofe siorml expenences and ek ife nievews.
ty  realities many h
The program provides grants of up facing on the East Side. And resolving T DIEowtans "'{m‘;"’g‘""?kﬂ” 100 years, working tislessl to
to 52,500 por household to qualying some of the legal Issues with the homes inmubicl mock tervious ot radbeoBOINYS | e the premeation of
homeowners on the city’s East Side. And s taking longer than expected to a judi by . = | citys istory and ergage met-
it's geared towards native Detroiters and cial backlog tied to the pandemic. .
senior citizens. These res s for repairs, program organizers S z T firs
runningatitie check have received a $20,000 grant from the wz arg (ommunity imp DTE | o Society prowctiow et
is deducted from thi . i ? el ok
Jogal sssistance avigating fitle issues or  dents. They are trying o keep us togeth  their homes as well as how recent de- A4, Var Elsancies Foundition o el el oy hiatte
probte court, that's also paid for out of & BeCAUse we area community.” velopment trends — particularly in Is S - %
h honcy: Wame Metro g landview — may be impacting existing © FOCT@ We s HOURS The Detroit Hiorical Muse
their program money. Wayne Metro aiso e more energy ef- VOUNTEERED um n Midtown and the Doss
aids participants in navi an A’stepping stone” for stabilization  "esidents. Home repairs have also been A Crout Lalme. Whoeaikr o
St Uity lnaties 2 major Issue for many East Side home I L e
vwmm&fn-n;mehnm; The home stabilization program got  owners Farr hopes that the participants in the e Ay —'"mmm
o penned cards of RIS + help ser. ted through conversations between  “in ot of circumstances the resourc.  Piot will have graduated by the end of to make ther opertions mor
K voluriee O g the Hometown en the homeowners get help set MACC Development and The Vllages  es tnatshoukd be avallabie and should be  5Pind. He and other program organiz- sushavable, Thiough ok e
ank volu S

ting up a will for the properties. Those  CDC about the difficulties long- time East

ers will then be looking back at what

Comerica B accessible by residents aren't,” says Mac

over the 3

f 65 getting assistance

iling Lo

i Side residents have had holding onto  Farr director of the Villages CDC. “What _they've learned and developing a tight- tributing a perentage of their
a comp ot arr, director of the Villages CDC. “Wha 3

:quiwj\“ 2 Mary Molood Betht " through a program called Elder Law. - heir homes. The two nonprofits share e did was put together a progrom tha & Process for tha naxt cohort, which is electricity ue to DTE's Mchk

chootin Detrolt = f Detrmters Otherwise, legal assistance is provided  concerns about the over assessment of - woukd provide sart of a siepping stone  SXPected to begin tis ol oun Lo dnd e mlecgury

= ta-b‘“ty () o 0 O help Ty - 2 property taxes by the city of Detrit that for people to be able to apply for other At the end of the day, Forr wonts resk A 3 lome indtution, we

ancm‘ S pncasion Challergs 83 @SR 0, T e e o letedand thers 09" contibuted o some Detoiters losing  programs. dents to know that the program is about ry 10 ko things that how e

1his (rOEr ership,” @il febecca Salmi-
g the clanges 1 ¢

nenitt, Chief Strategy and

than individual homes. For

The Detroit Historical Socety
iz 3l prepanng 1 inctall eiec-

ire communives THe 109

4 we hope can be used for minor home repairs.
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e chance o uniessh DG 10883 (CIT 0 e wxpect ol i residents in place. ik sty wtha blofvton cles inthi callecton from o
e O owards bridging the we! e s out each day 0 1388 SPELIC o holp comanl opment while attending a community | “A ot of le feel fike they t we have the cpportunity to walk 100 years 3go. i alm speskc
that work iy OC O g hew and uniue wef meeting. In addition to finding out about 9 Duthed Sup—oad 1:con't xay. took the wak, st the proceclent andl the Detrot Hidorcal Socr
> s mprowng the fives of o the lien, she also took a Zoom c| 0 Pl o A 08 a5 enegy CONTIOUS 35 P05 ! vison-toinkegntethe past
oched virualy , ~ nides el R0 Elde 2 Paopi’s lasileg: E the presert whi taking
v y frtbon mic ot succeed P Ider Law and drew up 3 By s
i prowde see oncepts tat e Nos f poe E 1 Commny Acton Mtk Enmlfing in MiGreenPower touaria trighter ftive. =
© 3nd scale con aid Noseg and committing real resources to it, 2 P Goce . . 2 5 @
©_ in the Challenge e b M SVl o e X £ e isa mapr companert ofa seies A an orgarization 2
Competing eopatng i the conest TSt DU hopefully we can begin to cut agains 4 QT P Dt of sustainakiity intatives the fimly stoopad in histc H
‘npphcants itereed 1 BT ey plan 10 MOV that £ M e e oo Devoit Hstorcal Socety it urr vaant the werk wedo )
acaseand bt 3 PP it Defense and working on getting a Lagal  Resilient Neighborhoodss i a report didaig. Tay/se: cummally b Kbe lookc veck o
[ on Decroks econ s hat drive change © T L0 Aid attorney to help her resolve the lien gagement that exam the picose of svichi ol e At fibioa. W'k %
e ckgan, JPMor 1 focus on e andng ks 00 paa i I9H40 T S portant n s of oth pro- b, Whenyou meanbyct [T el eentho
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PRINT: Custom Publications

Our custom publications provide much needed resources and information to our readers. Covering issues ranging from school choice and senior care to small business tips and mental
health. The custom publications are inserted into our newspaper and dropped at key locations. They have a strong digital and social component to further broaden their reach.

Michigan Chronicle

in,OrdEr2

| How er[H Hly
IAJ

catalyst

FOM THOBE MEOCIGANG DEVELOPING & CIEATING A MOW OETIONT MAY 2018

e §

. » REAL ESTATE
. DEVELOPMEHT

Small Business Mental Health SENIORcare Catalyst
The Quad Month Month
October Dedicated to those
February and September May May SENIORcare offers who are redesigning,

This special publication is
a guide to opportunities
for advancement for
people of all ages.

Educational opportunities,

those looking to change
career paths, and job
seekers. THE QUAD offers
information on
educational institutions,
career training programs,
and employers looking to
fill positions.

Small Business Month
aggregates available
business support and
resources to help
small business owners
grow their business.
The Small Business
Month custom
publication will
provide tips and
advice on planning for
a range of
contingencies.

The Mental Health
Awareness month
series focuses on the
impact of mental
health in the Black
community. It will
include resources and
tips on maintaining
emotional well-being
and self-care.

11

information on
selecting the right
healthcare plan, tips
for caregivers,
information on senior
housing services, care
provider services, and
much more to help
our seniors and their
families.

developing, and
creating the "New
Detroit." The
publication will be a
wealth of information

about the individuals,

issues, and projects
that are making
waves in Southeast
Michigan. It will have
a special focus on
minorities who are
trailblazing a new
economy.

-
&
©
=
&
o
_—
)
-
&~
o)
©
_—
)
©
>



\I. [y (w S
Michigan Chronicle
POWERED BY REA ; TMES MEDIA

News Pancakes & Politics CityLifeStyle. Events Roofs Exclusive Series Podcast About

, ‘i DIGITAL: Website

'I\:I.; Arcade, Arctic Slides, Bumper Cars
WAY & Puck-Putt Fun For Everyone!

Too Little Too Late? Is Bernstein's
Apology to Bolden Enough Amid Hiring
Controversy?

o DEI Commitment Outlook at Wayne State
University

s o Engage and target our audience via
- . michiganchronicle.com. We are thg H1 Black W§b5|te
Bolden Enough Anid Hiring Controversy? i s for culturally relevant content and information in
= Michigan. You can also engage our audience through

our programn atic network of sites and mobile apps.
SUPPORT IS ,—| v
BUILT.IN- DISCOVER WHY 1 WEHEAR

Local News

SUPPORT IS
BUILT-IN.

A; e, | onconmwer |

’ . Ay ‘ s P M) DPD Recruitment

Detroit Policy Conference on Tap for Detroit’s Spirit of Volunteerism Shines at T
Tuesday Capuchin Soup Kitchen, DPSCD B e Lot
By: Staff Writer By: Rasha Amulaiki %
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Let us distribute your tailored promotional offers, invitations, and messages to our curated Michigan Chronicle
database.

$1,000 per set of three (3) e-blasts
All three e-blasts must use the same creative
Each set of e-blast Includes three (3) social pushes to our Facebook, and Instagram followers
Artwork must be received three days in advance
o (Creative Size = 600 x 800)

DIGITAL: Enhanced Email

The Michigan Chronicle will distribute your tailored promotional offers, invitations, and messages to a
specific set of subscribers. The subscribers you target will receive your messages directly on their
phones, computers, tablets or watches!

Our Enhance Email lets you: Enhanced Email Options:
 Target the Right Audience « Targeted e-blast campaign to 50,000 inboxes = $1,200
At the Right Time « Targeted e-blast campaign to 10,000 inboxes = $500
- With the Right Message « E-blast Re-Drop (sending a second email to a segment of

the original list) up to 10,000 inboxes = $500
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DIGITAL: Michigan Chronicle E-News

Digital Daily

Delivered to Our Database Every Morning

Michigan Chronicle

«= =2 DIGITAL DAILY

Advertise in the Michigan Chronicle E-News Digital Daily. Your promos, messages, or content will be
delivered to our Michigan Chronicle opt-in email database every day. Your banner ad can be linked
back to your website landing page, lead forms, or sponsored content.

« Top Leaderboard Ad (728x90), $650 (week)
« Bottom Leaderboard Ad (728x90), $450 (week)

Let us promote your tailored messages across our social media "our TruSted

platforms. Reach tens of thousands of followers with the click of a

mouse. Advertise to our organic and sponsored audiences. VOice Goes Viral"

» Cross-posted on our Michigan Chronicle social media platforms

« Programmed to reach your target demographic
 Scheduled for maximum reach
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DIGITAL: Branded Content

« Branded content uses the strength of storytelling to provide a valuable benefit to your brand, while
increasing audience engagement with consumers.

* Use our Branded Content platform to attract consumers naturally and draw them closer to the brand.

ACTIVEAGING PRESENTED BY ) B

) 2

Enjoy an Active Holiday Season with 8 Essential Ways to Have a Stress- Tackling Seasonal Mood Disorder
These 5 Qutings in the Winter With These Tips Free Holiday Season

 Sponsorships Can Include:

o Six-to-twelve-month commitments
100% Share of Voice Collection & Viewer Takeover

o

o Exclusive "Presented by" branding

o

1x per month sponsor article integration into the 4th card
Viewer Takeover:

o

m 300x250 companion banner ad
m (2) 300x250 in-article ads for ALL Active Aging articles

Conltact us loday for Branded Content Opportunilies!
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Michigan Chronicle
\ ‘

Women of
Excellence

Awards African
American women who
inspire others
through their vision
and leadership. Each
event attracts nearly
1,000 accomplished
decision-makers

Michigan Chronicle

SMENy EXCELLENCE— [\fg

Men of
Excellence

Awards African
American men who
inspire others
through their vision
and leadership. Each
event attracts nearly
900 accomplished
decision-makers

® -~

nicle S

~

Michigan Chronicle

ANCAKES
P SPOLITICS

PRESENTED BY e PNCBANK

Pancakes &
Politics

One of the most
prestigious and
respected forums on
urban issues in
Michigan today.
Attracts leading
policy & decision-
makers provoking
dialogue to push our
community forward

SPEAKERS’

Michigan Chronicle

D)

UNDER FORTY

40 Under 40

Awards African
American emerging
leaders who inspire
others through their
vision and leadership.
Attracts more than
400 accomplished
young professionals

Sponsorship Opportunities Acailable

Best in Black
Awards

This was created to
recognize the top
personalities and
neighborhood businesses
in 40+ categories. Best in
Black garnered more than
20,000 nominations,
500,000 votes and nearly
4 million impressions. The
online competition ends
with an awards ceremony.
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Engage And Grow Your Audience

LEAD GENERATION & SWEEPSTAKES

£4,800 PRIZE!

55.000 PRIZE' .

Car Payments Home Win Groceries Rent or
for a Year Improvement for a Year Mortgage for a
Giveaway Year
January March September November
$6,600 Prize $5,000 Prize $4,800 Prize $15,000 Prize

Conltact us loday for more details!
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Marketing Services

Who We Are;

We help clients connect with Black people through a mix of
brand communication & outreach initiatives. We speak the
language of the heart, finding the delicate balance between the
emotional & rational.

We create compelling strategies and tactics that work because we
know the audience and how they see the world.

PITCHBLACK Our Mission Remains the Same: To craft inspiring, authentic
A REAL TOES MEDIA COMAANY communications that demonstrably build impact and brand durability
for our clients among Black communities.
SERVICES: Some Of Our Clients:
-Strategy & Planning
-Content Creation | T~ )
-Content Distribution D._‘ a CISCRP (W%

-Media planning & buying
-Social Media Strategy
‘Influencer engagement
-Digital Marketing

-Event Management
‘Video & Photography
-E-mail Marketing

DUQUESNE LIGHT CO.

|
FIFTH THIRD BANK

DETROIT

PISTONS

# Prudential

18

i?)Huntington Walker

Our Promise:

Our promise is to help you craft
authentic, purpose-driven content,
experiences and solutions that
attract loyal, engaged customers.

We Are Here For You

We will give you the time and
guidance and context needed to
elevate your brand story in a way
that resonates and activates

audiences and drives engagement.

Energy Services

JPMorganChase L)

MANUFACTURING
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Editorial Calendar

1st Quarter 2023 2nd Quarter 2023

JANUARY APRIL
« MLK Edition - 1/11/23 « Michigan Chronicle Pancakes & Politics Speakers Forum #2 - 4/21/23

« Sexual Assault Awareness Month — Content throughout the month
* Financial Literacy Month - Content throughout the month

* Money Section It's Tax Time — Content Date TBD
« Michigan Chronicle Car Payments For a Year Sweepstakes Sponsorship - 1/30/23 -

2/28/23 « Michigan Chronicle Home Improvement Sweepstakes Sponsorship — 4/24/23 — 5/22/23
FEBRUARY MAY
- Black History Month Content — 2/1/23, 2/8/23 and 2/16/23 » Mother’s Day Content - 5/10/23

Michigan Chronicle Pancakes & Politics Speakers Forum #3 — 5/18/23

Mental Health Awareness Month - Content throughout the month
Michigan Chronicle Mind Yourself Mental Health Custom Publication - TBD
Mackinac Policy Conference Edition — 5/24/23

Small Business Month - Content throughout the month

Michigan Chronicle Small Business Month Custom Publication - TBD

o Black History Month Takeover Edition — 2/22/23
American Heart Month - Content throughout the month
National Black HIV/AIDS Awareness Day Content — 2/8/23
Michigan Chronicle The Quad/Winter Custom Tabloid Publication -2/22/23
Valentine's Day Special — 2/8/23

MARCH
« Michigan Chronicle Pancakes & Politics Speakers Forum #1 - 3/16/23
Michigan Chronicle Women of Excellence Awards Ceremony — Time & Date TBD
« Women's History Month Takeover Edition March — 3/1/23
« Women's History Month Content — 3/8/23, 3/15/23, 3/22/23
National Colon Cancer Awareness Month - Content throughout the month

JUNE

Michigan Chronicle Pancakes & Politics Speakers Forum #4 — 6/15/23
Michigan Chronicle S W.A.G Scholarship Awards — Time & Date TBD
Michigan Chronicle Men of Excellence Awards Ceremony - Time & Date TBD
Black Music Month - Content throughout the month

Juneteenth Content - 6/14/23

Father's Day Content — 6/14/23

LBGQT Pride Month — Content throughout the month
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Editorial Calendar

3rd Quarter 2023

JULY
 National Culinary Arts Month - Content throughout the month
« National Fashion Day Content — 7/5/23

AUGUST
« Groceries for a Year Sweepstakes Sponsorship — 7/31/23 - 8/28/23
* Michigan Chronicle 40 under 40 Awards Ceremony - Time & Date TBD

SEPTEMBER
 Michigan Chronicle DRIVEN Event — Press Week of North American
International Auto Show — 9/13/23 — 9/24/23
« HBCU Week Content — 9/6/23
« Michigan Chronicle The Fall Quad Custom Publication - 9/27/23
« National Hair Day — 9/27/23

20

4th Quarter 2023

OCTOBER

Breast Cancer Awareness Month — Content throughout the month
National Plus Size Day Content — 10/4/23

SENIORcare Custom Publication —10/18/23

Financial Planning Month — Content throughout the month

NOVEMBER
« Black Friday/Thanksgiving Edition —11/22/23
« Michigan Chronicle Rent or Mortgage for a Year Sweepstakes - 11/6/23 -
12/11/23

DECEMBER
« Christmas Edition —12/20/23
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Rates.
sSpecs &

Circulation

 Display Rates

* Digital Packages
« Classifieds

* Insert Rates

 Ad Specifications
« Circulation
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Display Rates

GROSS ﬁg}%};{TISING INCHES
Full Page 126.00"
1/2 Page Horizontal 63.00"
1/2 Page Vertical 63.00"
/4 Page 31.50"
1/8 Page 15.75"

24X RATE

$40.53

$5,106.78
$2,553.39
$2,553.39
$1,276.70

$638.35

Flat Color Rate

18X RATE

$42.66
$5,375.16
$2,687.58
$2,687.58
$1,343.79

$671.90

12X RATE

$47.54
$5,990.04
$2,995.02
$2,995.02
$1,497.51

$748.76

6X RATE

$48.76

$6,143.76
$3,071.88
$3,071.88
$1,535.94

$767.97

OPEN RATE

$54.95

$6,923.70
$3,461.85
$3,461.85
$1,730.93

$865.46

$1,250.00

We surround your adverlising
with great content

22
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Ad Product Dimensions Click to URL GIF/JPEG Cost
® ®
Dlgltal @ Leaderboard 728 x 90 Desktop Only Yes S $13 CPM
Leaderboard 970 x 250 Desktop Only Yes S0k $15 CPM
PaCkageS Leaderboard 970 x 90 Desktop Only Yes S0k $15 CPM
Medium Rectangle 300 x 250 Desktop & Mobile Yes S0k $13 CPM
Half-Page Ad 300 x 600 Desktop Only Yes 50k $13 CPM
Large Mobile Banner 320 x 100 Mobile Only ves N/A $15 CPM
Mobile Leaderboard 320 x 50 Mobile Only Yes N/A $15 CPM
Small Business Package A Small Business Package D
Two (2) Email Blasts * Five (5) Email Blasts
* Five-day website Ad - 300x250  Fourteen-day website leaderboard Ad (728x90)

Fourteen-day website sidebar Ad (300x250)
Fourteen-day website Digital Daily leaderboard Ad (728x90)
Social Media amplification — (5) Custom post & promotion across FB, IG, Twitter

o Estimated reach - 10,000 impressions

Small Business Package B

« Three (3) Email Blast o Estimated reach - 200,000 impressions
* Seven-day website Leaderboard Ad (928x70)
* Social Media amplification — (1) Custom post & promotion across FB Small Business Package E

o Estimated reach - 50,000 impressions  Five (5) Email Blasts

« Forty-five-day website leaderboard Ad (728x90)

Forty-five-day website sidebar Ad (300x250)

Thirty-day website sidebar Ad (300x600)

» Seven-day website leaderboard Ad (728x90) Thirty-day Digital Daily leaderboard Ad (728x90)

 Fourteen-day website sidebar Ad (300x250)Social Media amplification - (2) Social Media amplification — (8) Custom post & promotion across FB, |G, Twitter
Custom post & promotion across FB, IG, Twitter o Estimated reach - 500,000 impressions

o Estimated reach - 125,000 impressions
For Pricing Information Call (313) 963 - 5522

We serve our ads through DFP for Small Business. For all sites, basic images ads should meet these specs: JPG /PNG / GIF format, 96 DPI, RGB Color, IMB Max. Please also provide which URLs to link.
23

Small Business Package C
* Five (5) Email Blasts
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Classified Rates

ADVERTISE JOB OPENINGS, Legal Notices, RFPs

INCHES COST INCHES COST INCHES COST INCHES COST
1 40.00 15 600.00 29 1160.00 43 1720.00
2 80.00 16 640.00 30 1200.00 44 1760.00
3 120.00 17 680.00 31 1240.00 45 1800.00
4 160.00 18 720.00 32 1280.00 46 1840.00
5 200.00 19 760.00 33 1320.00 47 1880.00
6 240.00 20 800.00 34 1360.00 48 1920.00
7 280.00 21 840.00 35 1400.00 49 1960.00
8 320.00 22 880.00 36 1440.00 50 2000.00
9 360.00 23 920.00 37 1480.00 51 2040.00 =
10 400.00 24 960.00 38 1520.00 52 2080.00 E
11 440.00 25 1000.00 39 1560.00 QUS‘;fFirxp%ge 1500.72 é
12 480.00 26 1040.00 40 1600.00 :
13 520.00 27 1080.00 41 1640.00 1oH;’|f1%a>? 10 3030.30 S
14 560.00 28 1120.00 42 1680.00 Full Page 5060.60 %
210" 10 x 21 =
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Insert Rates

PREPRINT

PAGE COUNT

1to 4 pages
6 to 8 pages
10 to 16 pages

17+ pages

TIPPED/NON-TIPPED INSERTS

STANDARD INSERT
SPECIFICATION

INSERTS

MAXIMUM PAPER WEIGHTS

MINIMUM INSERT SIZE

INSERT CLOSING DATES

INSERT PACKING AND
SHIPPING INSTRUCTIONS

COST PER THOUSAND
$82.65

$99.23
$115.50

Contact account representative for price quote

The publisher accepts bound, tipped (glued) or free-standing inserts.

All inserts should conform to the exact size of publication(s) desired. If the insert, because of the type of paper, material or format,
creates mechanical difficulties that result in additional charges for the Publisher, such additional expense will be billed to the
advertiser. This charge will be quoted in advance and is NOT commissionable.

To ensure inserts meet the publication’s mechanical requirements and postal regulations, sample or product dimensions must be
submitted to the Production Department and/or Account Executive. See your Account Executive for specific mechanical
requirements.

The majority of newspaper inserts are printed on standard newsprint (#35 weight or below). If advertiser’'s insertion contains coated
paper stock or is beyond a #35 weight, special rates may apply.

7 inches x 7 inches

Contact your account representative to reserve your issue date, particularly special issues. Inserts must be shipped to our printer no
later than 13 days prior to the desired publication (insertion) date.

Affix a label to each insert carton indicating: Attention Michigan Chronicle, publication name (Michigan Chronicle insertion date,
name of insert and individual count per carton.
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AD SPECS ...

To— S —— ———— TR T To— ———— —e——— Te—e o — r———— = " r—~——
Full page 1/2 vertical 1/2 horizontal 1/4 page 1/8 page
10" width x 217 height 5" wadth x 217 height 10" width x 10.5" height 5% width x 10.5" height 5" width x 5.25" height
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AD SPECS ...

Full Page Half Page Half Page Horizontal Quarter Page
10" width x 10" height 5" width x 10” height 10" width x 5" height 5" width x 5" height
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Circulation .......-

The Michigan Chronicle has a weekly circulation of 26,000
with a readership of 91,000

« Over 360 Retail Locations

* Door-to-door delivery
* Subscription

28
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