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A B O U T  U S

TheMichiganChronicle,a RealTimesMediacompany,is a multi-medianews,information andeventscompany,that covers

the interestsof the urban AfricanAmericancommunitywith culturally relevantcontent. Everyday we distribute newsand

information not regularlycoveredby mainstreammediato an audienceof more than four million impressionsmonthly via

multipleplatforms.
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W E  AT T R A C T  E Y E B A L L S

Leadersand readersin metropolitanDetroit look to the MichiganChronicleto stayinformed about issuesthat impact their

lives. Asthe voiceof the communityfor more than eight decades,we take great pride in havingaccessto the grassroots

communityaswell asconnectionsand establishedrelationshipswith influencersand opinion leaders. We stay abreastof

the pulseof the neighborhoods. Our readerstrust us. Theytrust that TheMichiganChroniclewill portray the goodnews

andthe badin a fair andbalancedmanner.
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O U R  A U D I E N C E
M i c h i g a n  C h r o n i c l e

We maintain connectionswith both grassrootsblue-collar workers and

highearningprofessionals.

58% Female 42% Male

38% 18 - 38 35% 35 - 56

27%57+ 1/3 CollegeEducated

28.6% earn $62k+annually 36.2% earn $41,700+annually

80% African American 50%own their own homes

38.2% White Collar 18.7% Professional/Managerial

19% Office Support 12.4% Blue Collar
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O U R  A U D I E N C E
m i c h i g a n c h r o n i c l e . c o m

Over the years,the MichiganChroniclehas built a robust online presencethat engagesthe youngerdemographicwhile

maintainingthe integrityandappealof our print audience.

60.5% 18 ς34
28% 35 ς56
11.5% 57+

46% Female
54% Male
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P R O D U C T S  A N D  
S E R V I C E S

PRINT
DIGITAL
SOCIAL

DATABASE
EVENTS
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